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Targeting behaviours
A process for 

prioritising household 
behaviours based on 
water-saving impact 

and likelihood of 
uptake



Changing behavior – what works? 

‘Why’ 
information

‘How to’ info Make it easy Prompts

Rewards Goal setting Commitment Social modelling

Osbaldiston & Schott 

(2012). Environmental 

sustainability and 
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Promoting behaviour change

Adapted from Steg & Vlek, 2009 

Identify target 
behaviour

Identify 
determinants 
of behaviour

Intervene to 
change 

behaviour
Evaluate



Which behaviours should we target 
for demand reduction campaigns?



A2.2 Behavioural Assessment Database
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Prioritising water saving 

behaviours in householdsA behavioural approach: impact 
likelihood matrix

Impact

• Which behaviours 
save the most 
water?  

• Desk-top review 
of 22 behaviours 

Likelihood

• Which behaviours 
are most likely to 
be adopted?

• Community 
ratings of effort 
involved in 22 
behaviours 
(n=150)  

Opportunity

• What behaviours 
already have high 
rates of uptake

• What behaviours 
have lowest 
uptake (=greatest 
opportunity for 
change)
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Prioritising water saving 

behaviours in households

Have shorter 
showers

Impact – likelihood matrix
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Prioritising water saving 

behaviours in households

Don’t water 
lawn

Impact – likelihood matrix
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Prioritising water saving 

behaviours in households

Priority 
behaviours
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Prioritising water saving 

behaviours in households

Priority behaviours: 
where opportunity 
is moderate or high

Behaviours that 
add up
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Prioritising water saving 

behaviours in households

Priority behaviours: 
where opportunity 
is moderate or high

Behaviours that 
add up

Leverage 
behaviours

Target 
behaviours



Putting it into practice

Not intended to be rigid 
guideline
• a decision making tool
• need to consider local context

Next steps: 
• Does doing a ‘small’ behaviour 

increase the likelihood of doing a 
‘harder’ behaviour?  
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